A. Harnessing the concept and practice of community media to take RTI to the grassroots
· Community media as a field emerged from the idea to democratise the “media”, which more so has become concentrated in the hands of a few. Community media as a concept and in practice can be described as the media owned by the people (represented as a ‘community’) and is used for the people. Examples of such media include community radio, community video, community theatre, community puppetry etc. In practice in India… there are some organisations that are working with communities to encourage them make video, audio programs for themselves.
· The approach of community media is that the communities create / produce themselves their own content around topics that concern them the most and that is of interest to them. This is empowering as it gives them not only information, but also a voice.
· The clauses of RTI (and the act itself) can be disseminated through the community media, for it has some advantages:

· The language will be in local dialect and simple (as are all the content created by communities which they can relate to) and hence the communities understand the content better

· The impact of media is very high and visually or audio-wise it is appealing. Communication methods like use of songs, music etc will take the message to the target audience
· The potential of community media is also that it empowers communities to take action based on the information they receive due to the power of collectiveness
· Community media can use RTI in two ways:
· One, while making programs on topics concerning them like disbursement of NREGA funds, anganwadi centre functioning etc, where more insights have to be provided, the community producers group can use the RTI to obtain information which can then be disseminated to the communities

· Two, community media groups can make content on RTI topics in a language understood by the communities – this is dissemination about the act itself
· Tie up with grassroots NGOs working on community media to produce radio and video programs on RTI
· DDS, AP

· Navsarjan, Gujarat

· Drishtee, Gujarat

· Video volunteers, Goa

· Byrraju foundation, AP

· Mumbai --?

· Open space, Pune

· Abhivyakthi, Nashik

· Let the community producers make the movies/ audio which can be spread across the nation
· A shortfilm/ radio program festival for the community producers

· Explore lesser known community media forms like puppetry, theatre etc
· Though use of community media has its own advantages, it has certain challenges as well:

· The community media is in many dialects and regional languages, so communication has to be region- and community specific. Translating from one language to another or standardization will kill the spirit of local flavor and spirit of community media
B. Reaching out to organisations promoting livelihoods to include a module on RTI in their training and skills development program
· Most of the organisations working on livelihoods, especially the skills development, have some classroom coaching for the students…tie up with them and train their trainers to discuss the RTI module with the students
· First step could be to tie up with District Rural Development Agencies (DRDAs) in each of the districts to include RTI module in the livelihoods curriculum. This is being suggested as DRDAs are one of the main sponsors of various livelihood programs at the district level 
· Next there are various other organisations/ agencies that can be explored to tie up

· Jana Shikshana Sansthans (quasi government, quasi NGO set up) again at the district levels that run the livelihoods programs 
· Foundations like Dr.Reddy’s in Andhra Pradesh 
· Self Help Group members [this again can be tapped using DRDAs (at least in AP where it is monitoring the SHGs]

C. Knowledge partner and national resource centre
· Repository of knowledge and best practices on RTI
· Capacity building and action research
· Developing systems and/or processes in place for government organisations related to RTI
· Sharing platform by conducting workshops, seminars etc

· Web resource centre for citizens to know about RTI and whom to approach if they have grievances
· Dissemination of content about the act by use of various media
Other communication strategies that can be used for dissemination about the act:





Posters


Brochures


Programs in FM radio – one, creating some episodes (like a serial) and two, urging the listeners to use the act without hesitation


In each of the state, sign up one personality who can be the ambassador who can communicate about the act and urge people to use it 


Customised T-shirts with RTI messages on it


Booklets – especially these can be placed in school, college and public libraries/ airports etc








